PORTFOLIO

Jazmin Kharmina

dela Cruz




About Me

My Name is Jazmin Kharmina dela Cruz.

Links:
jazmindelacruz.com I'm a global marketer, storyteller, and
www.linkedin.com/in/jazmin data -driven strategist with over two
delacruz decades of experience leading
@ Google Certifications R _ _
marketing initiatives across industries
Contact: and continents.

@ jazmindelacruz@gmail.com



https://jazmindelacruz.com
mailto:jazmindelacruz@gmail.com
https://www.linkedin.com/in/jazmindelacruz
https://www.linkedin.com/in/jazmindelacruz
http://bit.ly/GoogleJaz

Educational

Background

Simon Fraser University
- Beedie School of Business

Master of Business Administration (MBA)
Expected Graduation: 2026

University of Toronto
- Rotman School of Management

Digital Marketing (Certificate)

Dominican College
Bachelor of Arts, Mass Communication
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TAX SAVINGS CALCULATOR
Provincsof Resdence

Maple Leaf Flow-Through

1Floy

- Facebook

« TikTok

* YouTube

«  Webinar: Tax Solutions for Ontario Advisors

Why Maple Leaf Flow-Through?

+ Canada’s #1 Flow-Through provider
turn:

e, technology, healthcare, and the
set unprecedented demand for Critical

let-Zero emissions by 2050

« NWSS Investor Video Presentation

MIMIZINGA/%U " THROUGH

Top FAQs

— Customized Tax Savings Calculator
(Plug-in and website embed) ,

VOTING IS AS EASY AS CALLING

VOTE NOW  "U'iiiilis

OUJ_')i
NDCASH Db Fr;JBU @),

/7

IS

S - o 1.888.637.5789
Howlong hssFlow Thaugh been avallalen Canscs? + IF YOU WISH TO VOTE ONLINE: —_—

: Go to proxyvote.com and use the control number PLEASE HAVE YOUR NAME, ADDRESS,
provided in the letter attached.

& POSTAL CODE READY

00000006

Website Design, Content &
Management

These materials are important and require your immediate attention. If you have questions or require assistance with voting your shares, you may contact our solicitation agent:

Shorecrest Group Ltd.
Email: info@shorecrestgroup.com
Toll Free: 1-888-637-5789 | Toronto: 647-931-7454 | Calgary: 403-800-9146 | Vancouver: 604-670-1129
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e v NWSS Investor Presentation, Video Shoot and Edits
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CLASS A QUEBEC CLASS - FUNDSERV CODE: CDO 233

FLOW-THROUGH CLASS F QUEBEC CLASS - FUNDSERV CODE: CDO 234

Maple Leaf Critical Minerals 2023 Super Flow-Through

Historical After-Tax Rates of Return () Estimated)

1 Year @ 3 Year 5 Year 10 Year S|nc<_e Inception
Inception Date
National Class Not yet rolled 20.79% 41.32% 30.23% 30.23% Dec. 13,2013

Number of Funds 4 8 14 14
Quebec Class Not yet rolled 75.08% 85.64% 72.56% 72.56% Dec. 12,2014
Number of Funds 4 8 16 16

*These calculations show the historical return that would have been realized by an investor who started investing and reinvesting in each of the Maple Leaf Flow-Through OM Funds since
we started offering them in 2010. They do not represent the historical return of any currently offered funds.

Key Investment Highlights* QUICK FACTS: ]

Maple Leaf is Canada's Leader in Flow-Through investing # OF
> New 30% Critical Mineral Tax Credit significantly enhances RESOURCE #OF
overall returns. COMPANIES ;ESAI'I‘\ISEISNS
> The professional and experienced management team has INVESTED
successfully raised and invested over $800 million in Flow- SINCE CAPITAL
Through shares of Canadian resource companies. INCEPTION- RAISED
> Up to approximately 147% minimum equivalent tax deduction 1 SINCE

INCEPTION

expected in 2023 and beyond.

> Get back up to 70.6% of invested capital from tax credits and

deductions in the first year.

> AtRisk Capital of only 309 and targeted downside protection

of up to 64% and breakeven as low as 36.5% of invested capital.

> Attractive portfolio of primarily critical minerals (uranium,

S kel i, ol ek g vk 147% Tax Deduction® N
The investment objective of the Québec Portfolio is to provide investors

IVI ap I e Leaf F u n dS F IOW—Th roug h L PS quuldlty Event with up to a 147% (depending on the marginal tax rate) minimum

. equivalen( tax deductible (tax deductions plus tax credits) investment
> Tax-deferred Mutual Fund Rollover transaction expected tobe 3 jiversified portfolio of Flow-Through Shares of Resource Companies

implemented on or about September 16, 2025. rincipally g \hhe Province ofl Québec with a d\//lew to ma;(lmlzmg tax
enefits and achieving capital appreciation and/or income for investors,
NATIONAL PORTFOLIO “Tax Credits plus Flow Through Deductions
TARGETED ASSET ALLOCATION*
2024 & Total
0 DMETC - Gold & Silver DCMETC and Beyond
- Glossy Brochure: Content,
hd Tax Credit Equivalent Tax Deduction $4,559 $4,559
I:I Base Metals
L Total Flow-Through Deductions 58,682 $1,465 $10,147
Des‘q n and Lavout www.Ma p leLeafFunds.ca e 604-684-5750 [erecious Metals Total Equivalent Tax Deductions $13,214 $1465 $14,705
— — [ vranium e - = —— X
’ < TOTAL NET TAX SAVINGS $7,059  ($354) $6,705.
\ [ platinum Group — .
Ml cthers At Risk Capital §3,029
. Rare Earth Breakeven Proceeds $3,650
Breakeven Proceeds per unit $37

ngn u (]
[] . .
[ax Filing Guide: Content, Design i ooty i s i Downside rotection 6%
A o ] x
hd e (1) Estimated Historical After-Tax Return is the simple average after-tax return at the time of rollover to the mutual fund and after capital gain taxes are paid on the disposition of the Mutual

Fund shares and is based on at- capital, net of fess and expenses, and assumes investor invested an equal amount each year in every offering available and are taxed at the highest
marginal tax rate. At- it after-tax savings from provincial and federal tax credits and flow-through share deductions and other deductions.

and Layout e et L A o A oy
The information contained here is prepared by management ana is unaudited, while obtained from sources that are believed to be reliable, these returns are not guaranteed as to accuracy
— or completeness. Actual tax deductions and tax credits may be more or less. Past performance does not guarantee future results. Your personal tax situation may be beyond the scope of this

illustration. Consultyour financial advisor to ensure this investment is suitable for you and obtain independent advice from an expert tax advisor.

Fact Sheet: Content, Design and

Layout
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FLOW-THROUGH
MapleLeafFunds.ca

MAXIMIZE TAX DEDUCTIONS

LOWER
TAXABLE
INCOME

*Maple Leaf Funds are available only through authorized dealers and
to purchasers who are permitted to purchase under applicable laws.
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CRITICAL MINERAL

GALIUM

VALUE CHAINS: Information
and communications

MAJOR APPLICATIONS: Semiconductors and
optoelectronics

EXAMPLES: Electronic circuit boards, LED devices,
semiconductors, specialized thermometers,
barometric sensors, solar panels, blue-ray
technology, and pharmaceuticals.

#mapleleaffunds

FLOW-THROUGH

MaplelLeafFunds.ca

*Maple Leaf Funds are available only through authorized dealers and to
purchasers who are permitted to purchase under applicable laws.

-
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MapleLeafFunds.ca

ational Class Prospe nds 2010 through 2022
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Get a head start with us.

Technology Industry Solutions Platforms Functions Vendors Newsletter Whitepapers Conferences

Big Data is a marathon, not a sprint.

CIOREVIEW >> OTHER

Utopia VR Announces Debut Of Its Global Metaverse Platform And
Profit Share Affiliate Program

By CIOReview | Thursday, May 19, 2022

D FEE e

Utopia VR’s Global Metaverse Platform and Profit Share Affiliate Program will allow customers to have a
fully immersive experience while making some money.

Fremont, CA: "This new and exciting internet era is a turning point for the internet. Everyone recognizes that
there are companies that have dominated the dot-com landscape for years. It's time the average person benefits
from this new era, and we are excited to share our revenue with our customers,” comments Kevin Vincent, Utopia
VR's VP of global marketing. Utopia VR, a global pioneer in offering web-based metaverse solutions, has
announced the debut of its global metaverse platform and profit-sharing affiliate program. The affiliate program is

free to join, and a registered affiliate does not need to be a paid member.

The Metaverse for Everyone by Utopia VR is a web-based, avatar-driven, mobile-friendly audio and
videoconferencing platform that makes use of cutting-edge 3D web technologies. Utopia VR's free virtual platform
is compatible with all key platforms, including PCs, mobile phones, and VR headsets like Oculus Quest and HTC

Vive. No hardware or software is required.

Utopia VR is confident, based on the enthusiasm of early subscribers from around the world, that its best

~marketers-will-be-its-free-and-paid-customers;therefore; the company is-pleased-te-provide-a-significant-affiliate-

commission scheme that compensates consumers for recommending Utopia VR to others.

“The transition of digital commerce 2.0, one-dimensional website(s), over to the metaverse and three-
dimensional, fully interactive environments, is going to be extremely rapid. Every entity that has an existing
website owns digital assets to represent their company. This includes text, describing what they do; pictures;
videos; PDF presentations; slideshows; etc. To transition the digital assets, all that is required is to copy and
paste the content into one of our VRooms. This will allow their customers and audiences to experience their
company in a whole new, immersive way. The transition of the metaverse will change how business is done in the

future.” David Martin, VP of global operations.

Social Media, Press Release, VR Room Designs.
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Kelowna company trying to take online meetings to next

level

Stafl May 1€, 2021

fy=s8 s

A Kelowna company'’s online meeting technology received a good response at this week’s Federation of

Northern Ontario Municipalities virtual conference

cipalities virtual conference
Utopia VR described the meeting as the first real-world test of its online meeting platform.

The conference included recorded appearances by Prime Minister Justin Trudeau and Ontario Premier
Doug Ford.

“The event was hosted by the City of Timmins and Utopia VR was pleased to be participating,” company
president Stuart Gray said in a news release.. “I'm delighted to report that the technology met our early
expectations and was received well by the portion of 800 delegates who directly experienced the
platform.”

The technology was also praised by Timmins Mayor George Pirie
“Our cutting-edge online VR (virtual reality) VRooms provide users with enhanced, next-level immersive
experiences,” added Gray. “Our technology is entirely web-based which means meeting hosts and

participants can use any device including smartphones, tablets, laptops, and desktop computers.”

In the past, Utopia VR has invited the local public to test out meeting rooms that feature zombies or winter
wonderlands. The company touts its programs as “Zoom-like meetings on steroids.”

fy=s8 s
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Submit Your News

We're always interested in hearing about news in our
community. Let us know what's going on!

Most Popular
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+ Kelowna continues o grow up

« Pope's visit ‘a useless exercise”: Chief

+ KFD ready for highrise fires, chief insists
« Packinghouse Pub patio closer to reality

+ RCMP discouraging rise of vigilantism
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Utopia VR
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Buildabizkids and BBK Network

Social Media and Ad Campaign

o BBK Network os o EE fﬂfﬁmm

I _I.\_'.l-.l

The world is changing fast! Is your child

GIVG \!‘( - L > © Elevate their knowledge with practical developing the lskills they will nged to thrive in
th f /.,‘ & education designed to give them a thriving our fast-changing economy? Give __See More
eém a B = future! The BBK Innovators ..See More 1 ]
N .
ek Worried

10-year -
head start

Giue Them a 10 year -1 - *}'T—‘
Head Start! 7 -

About Their Future?

,,,
JNETWORK

Enter & Win!

Draw the Communication v o | BEKNETWORK.COM
Device of the Future S Give them the edge that you [ LEARN MORE |

You may win prize packages from 2 1_ \ | R/ H &
MICROSOFT & YIS! ) A\ S _ ; wish you had as a kid.

BEKNETWORK.COM

Are you worried about their LEARN MORE ]

[ﬂ} Like @ Comment ;;ﬂ:} Share future?




List Sotheby's International Realty Philippines

Website design and content, Social Media, Publication, Photo Shoot, Ad Campaign.
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DOG-FRIENDLY VANCOUVER

Hallo thare, v
and hope that
your furry
and

the dog-friendly Vanzouver website! We are thilled to have you here

the Ibformation you need 1o MAKE the MOSt out of Your vt with
th s0 many dag-friendly parks, restaurants,
fes to enjoy W know how Important it is to have a reliable resource for al things
dog-related, sa fee! free to browss our site and dan't hesitate fo reach aut f you have any
questions. e can't wait to help you plen the perfect tip with your pup!

Read More

DOG-FRIENDLY VANCOUVER BLOG

Discover the Best of Vancouver with Your Furbaby

SUN-FRUIEGIIVE
ACCESSORIES
FOR DOGS

Keep Your Furbaby

Qatatnr Summar

[ 222 :cemriec § ouveisos Jf comnr |t | ma
Sun-Protective Accessories for Dogs: Keep Unleashing Fun: Top Summer Dog
Your Furbaby Safe for Summer =1 Activities in Vancouver

Beat the Heat: Top Picks for Cooling
Summer Dog Accessories wu

Trails Around Vancouver

The Best Dog-Friendly Hiking Trails Around
Vancouver it

iking

Dog-Friendly Vancouver

Discussion ~ Members  Events  Media  Files  Guides

. Write something...

poll Feeling/activity Q checkin

Featured (1)

Events

& Create event

Most relevant

PawsomeGuide @
Allby Dog-friendly Vancouver (Canada) - August 19 at 21:35 - @

Pawsitively Amazing Week in Dog-Friendly Vancouver! %

Add

Website design and content, Social Media, Facebook Group.

dogfriendlyvancouver604
Vancouver, British Columbia

dogfriendlyvancouver604 Ain't the heat just a bit too much? &
Check out this awesome blog post about the best summer
accessories for your furry friends. % As temperatures rise, it's
important to keep our pups cool and comfortable. The article
features some amazing products that can help do just that! From
cooling mats to pet fans, there's something for every pup. Check
it out and let me know if you have any other summer essentials
for your furry friends!

Read the full blog article (link in bio)

#doglovers #summersurvival #beattheheat
#CoolingSummerDogAccessories #dogfriendlyvancouver
110w

% nunnujeee DM it on +*+ @vancouver. life o
110w Reply

7 Edit

About

Welcome to Dog-Frien
post informatian for fel
neighbouring c.. See more

@ Private
Only members can see who's in the group and what they post.

©® Visible
Anyone can find this group.

Vancouver Group. This is wi
log lovers in Van couv

we can
nada and its

@ Vancouver, British Columbia

Learn more

Recent media
-——

Dog- Friendly

Vancouver

1. Pet Portraits Alert! s A community member shared hilarious “letters® from their dog and
cat demanding custom portraits from 2 local artist - museum-level art 2t pet prices! The artist
creates legendary portraits and resin keepsakes - would you commission one for your pet?
0l

2. Dog Sitting Opportunity! #; A dog lover in Vancouver sought 2 doggo sit from Sept 12-15 -

seeall

19 post reach

Q comment  send

Facebook Group

olv =] ]l

Join our Facebook Group

There's a wonderlul Facebook group for dog parents, dag love

happy and healthy

estaurants and

Olv]=lc 2l

6 ©

Do Frandly Vorcoassr 9og Contact Privacy Py Afflsts Disclosre

Website Design, Content and SEO



https://www.instagram.com/p/Cun7jtKOvEJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://dogfriendlyvancouver.com/
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https://www.instagram.com/p/Cun7jtKOvEJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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Green Park Content / All Things Hair Philippines D D D D D D D D (

Website Management, Search Engine Optimization (SEQO), Blog Articles, Photo Shoot.
|

Haircuts Hairstyles Hair Colors Hair Care & Solutions At Home Men Hair Products
Haircuts Hairstyles Hair Colors Hair Care & Solutions At Home Men Hair Products

All Things Hair Payday Sale —

th the All Things Hair

ARXEEE

XXEXXXE

ur favorite hair products at up to 50% discount

R - 0000 Summer Hair Care Essentials for
2018: Hair products to achieve
that perfect summer look

Summer = sun = fun! Make sure your hair gets the care 't needs ths season.

Jazmin | May21,2018 Srare o o 0 e
2

Sale slert! Grab
| Payday

bank? Easy, getting more bang (

vithout

What is batter than gesting your hard-earned money in

our hair e

ed:

for your buck! All Things Hair Payday Sale will help you
o

f the budget. We understand the value of
thout compromising your

Peso that you eamn that is why
3re neads

o help you save

& on Lazada offars up to 50% off on your favorite shampoos, " - '
traat: g nesds. These are the same brands and world- 4
we recommand for the haircuts and hairstyles that we feature y
"

ass quality th

Take advantage of this really cool and timely promotion. It only runs until August 17, 2

s0 hurry and do your online shopping now

All Things Hair Payday Sale items

L d

Summer is filled with a lot of happy memories. It’s usually the time we head to the beach
and do fun activities under the sun. We meet new friends or learn something new during
you need to

& many products we love that's included in this swesome sale, here are some of

rite products included in the All Things Hair Payday Sale at Lazada

TRESemmé Split Repair Shampoo

th long hair. It happens to

. . these times, as wall. Let’s not forget about summer love... for our hair! )
hlngs Hair take care of your hair to make sure it remains healthy and protected from damage.

Split ends are very common not just for girls

and it also does n

any les +. For

some cases, nair also spiit in the m the st 23n be severs
- ' ~e : Haircuts Hairstyles Hair Colors Hair Care & Solutions At Home Men Hair Products . ) ) ) ) y
Haircuts Hairstyles Hair Colors Hair Care & Solutions At Home Men Hair Products
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Rainy day hai les f Ty '
B all::'tg :asiror e Father’s Day Gift Guide for Great
Hair

How can you keep your hair neat and stylish during the rainy season?
Father’s Day is just around the corner. Do you know what gift

eeccccescooeBNRDORRS

Jagmin | June$9, 2018

Every third Sunday of June is celebrated as Father's Day. This year, it will be on the 177 of
who's

June. You have a week left to get the greatest man in your life, your “Lodi", the guy
bolize that you

resent you the

goryo” back something to lat him know you care. A littie something to s

honor him as the best dad in your world! With this oceasion in mind, we p!
All Things Hair Father’s Day Gift Guide

the way you want to wear your hair. V

storms that may come your way. But let’s do it in styla! Here are somae eas;

Y t
ther with the

you can try this season. This list is curated with your busy lifestyle in mind to

factor of the weather.

We came up with a list of hair products that would not only say you care about Dad, it w

your hero. Your grooming hero that is. Most fathers seem to ha

also say h

Nice & easy rainy day ha“'Sters evenything they need, but what makes you different is that you actually know what he really

neads



https://www.allthingshair.com/en-ph/hairstyles-haircuts/hair-trends/all-things-hair-payday-sale/
https://www.allthingshair.com/en-ph/hairstyles-haircuts/long-hairstyles-haircuts/rainy-day-hairstyles/
https://www.allthingshair.com/en-ph/mens-hairstyles-haircuts/hair-products-for-men/fathers-day-gift-guide/
https://www.allthingshair.com/en-ph/hair-products/summer-hair-care-essentials-for-2018/

Website copy and SEO, Social Media, Email Campaigns, White Paper, Brochure, Ads Campaign.
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7 Ways to

INCREASE

ONLINE ORDERS

for your Restaurant
Part 1
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Inspiration & Creativity

with Chef Ana Ros
-the World’s Best Female Chef

Menu & Locatom
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https://www.restaurantlume.com/
https://www.cinnamonsnail.com/
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FACEBOOK P\
MARKETING o &
To grow your business — T

Part 2

AL CAFE
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S T T ARKETING
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Lessons for your
Restaurant fronifthe

World’s 50

Best Restaurants

{
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-
3¥

The
Masterchef
Effect:

*a
What is it, how to getits

and how to deal with'it"

when it happens to your
Restaurant.

Part 2

MARKETING
RESTAURANTS 5

RESTAURANT LEADERSHIP

What is the mindset
that people need to be
able to be an effective

leader in your
restaurant?

., GAEEE I X\

How big online booking companies steal your customers

and sell them back to you

Marketing
plan for

9o days

before you open
your doors

4@__
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HOW TO CREATE FACEBOOK PIXEL FOR YOUR RESTAURANT

Digital advertising can be both powerful and seemingly complicated. Facebook
is one of the channels to be seen and be aggressive with your restaurant ads and
help drive traffic to your website. You can specify particular demographics or
interests of your target market. One essential aspect you should be familiar with
is how to create Facebook Pixel for your restaurant.

What is a pixel?
[ barey Mo
As defined in Facebook Business page, “The Facebook pixel is a piece

| L
of JavaScript code for your website that enables you to measure, f, “ ,“"§
optimize and build audiences for your ad campaigns. Using the "'.{ .
Facebook pixel, you can leverage the actions people take on your - L
website across devices to inform more effective Facebook | oo iiesw
advertising campaigns.” Yes, there’s a bit that is technical, butitisa |,

great tool for your campaigns. It gives you that advantage to track,
measure and get information. Pixels are also common across most

advertising platforms, not just Facebook.

What can you do with Facebook Pixel?

Here are advantages of utilizing Facebook Pixel for your
@ restaurant:

D Tt Dt ) Do pomi n el By Bess o T Ny 0

B L T e

¢ Know what device your customers are using that leads to
conversion: There are tons of gadgets out in the market. It will
help to know which device or platform your actual customers
are using. There may be more brands operating on Android, but
wouldn’t you want to know if you get more actual reservations
from customers using iOS devices?

e Enhance distribution to people who are more likely take
action: Make sure that your ads are seen by people who are
most likely to take the action you want them to take, like
reservations or promotional offers. This particular group of

people makes the ad spend worthy of your budget.

WRARKETING

B O O ST

Too many great restaurants with great food, providing great experiences and
great value are beaten by restaurants great marketing.

Our Marketing Boosts use our Restaurant Web Development, Design, Marketing
and Copywriting experts to make it easy to tell your Restaurants story.

Our Mission: To help Restaurants find more customers and turn them into repeat
customers.

Every month tens of thousands of Restaurants owners and chefs use
Marketing4Restaurants products to help them build the Restaurant business
that they always wanted.

e Rest ant Line
Order Sy

£

Book System

FORBS

ee Restaur
ing Sys

FCRM

The world’s number 1
Restaurant Marketing

Podcast




Fusion Cosmetics

Website design and content, Social Media, Print Ads, Outdoor Ads, Events, Reports.

Robinsons Closed Door Specials

YT
e

TOP PICKS!
HEEREN — 24th Sept / Thursday | RAFFLES CITY - 25th Sept/ Friday | JEM - 26th Sept/ Saturday

Complete Chronic Hairloss

Treatment with 88% Clinical Success

Phytolium Treatment 24amp x 3ml, Phytolium Shampoo 2 x 125ml
& Phytopollgine 25ml

& 5258

_ ,, .2, NOW: $288
i = _ 050 i & UP-$587.20
LS 1

24hrs Hydrating & Soothing Care

MUXE Creme Fraiche Cream 50ml + Rose Micellar Cleansing Water 100m|

Phyto Daily Care Set

Phytopellzine 100ml + Phytoprogenium Shampoo 200mi

y

-
NUXE

Crime frolche’
chobeardé

NOW: $78

UP-$108

NOW: $108

UR4$217-80

e AN Y
. Walh

/ith purcnase NOW: Any 2 for
NOW: $25% OFF

= -8 $29.90
UP: $88~98each e i e Up-2fer 5104
SAVE 25% SAVE 37%
LIERAC NUXE KERANOVE

Terms & Conditions apply. Offers while stocks last. Check in store for more details.
Images are for illustration purposes only.
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NUXE

Huile Prodigieuse’
Face, Body, Hair

NI |

’5' : "?a/
S ¥ 74

NUXE /

Huile Prodigieuse @
L r Fom 1
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"
et an

6 precious plant olls
to nourish, repair and soften

/

.. ...

All the
wonder of
nature for

your beauty

2016 Marketing Best Practice
SINGAPORE

Report: 2016
Marketing Best
Practice Singapore

STOP CHRONIC
HAIR LOSS

with the Best Selling
Botanical Anti-Hair Loss System

88%
LB e | ClIRIC AT
SUCCESS

THINNING HAIR - MEN
CHROMIC AND SEVERE THINNING HAIR

N\ with Shiitake mushrooms and
. i Wild Apple Fruit stem cells plus
] 3 other patented active ingredients
best used with
Phytolium Shampoo
i | e

2. Nicholas

-
8. Sylvester

7. Terence

B
13.KaiWen

ER Raphael\

.
56. Matthew 57. Keef

15. Dhillon

20. Hanafie

SlD.Benja_fﬁ;i:rl-

= =9 1 MANHUNT pHYTO

SRGAPORE 2015 BOTANICAL POWER
; : -
PHYTO

THE ANTI- HAIR LOSS SYSTEM
= CLINICAL
with 88% SUCCEES

Do you think

is #PHYTOgenic?

Click [S[E5) to vote for him and
show your support by sharing
this to your friends

*Woting period ends on November 30, 2015

BOTAMNICAL PO WER

-7

o
ARy

MANHUNT

SINGAPORE 2015

The Battle for
Mr. PHYTOgenic 1s On!

Mr. PHYTOgenic is not just being photogenic.
He personifies looking great from head to toe.

Vote by liking and sharing the
photo of your choice for
Mr. PHYTOgenic b

*Woting period ends on November 30, 2015


https://drive.google.com/file/d/0B56Bda8d4OEZXzhkeWxMRWg2Tmc/view?usp=sharing&resourcekey=0-SeLOlX7eHteOW9kC-G2trw
https://drive.google.com/file/d/0B56Bda8d4OEZXzhkeWxMRWg2Tmc/view?usp=sharing&resourcekey=0-SeLOlX7eHteOW9kC-G2trw
https://drive.google.com/file/d/0B56Bda8d4OEZXzhkeWxMRWg2Tmc/view?usp=sharing&resourcekey=0-SeLOlX7eHteOW9kC-G2trw
https://drive.google.com/file/d/1J1GiBqAT6FLXV4VAZ2CnpwNeKphBEtVQ/view?usp=sharing
https://drive.google.com/file/d/1gSlGF8UMxFhvBWIbNEaSfmXGNO0sIuUA/view?usp=sharing
https://drive.google.com/file/d/1PjvjmCfMHTD8EdYktoAE9ZuHjb5YBJwo/view?usp=sharing
https://drive.google.com/file/d/0B56Bda8d4OEZXzhkeWxMRWg2Tmc/view?usp=sharing&resourcekey=0-SeLOlX7eHteOW9kC-G2trw
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Company Profile, Website Content, Client Presenltation.
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Other Work Samples

Website Audit, Older Sample Works, TV Interview.

f ) l
Website Audit — Reflections Portfolio 2010 - 2012
Organics

) =
1=

\
\
-y

=

Portfolio 2004 - 2010

TV Interview: FRIiSpirit Fitness & Fun Center



https://drive.google.com/file/d/1eg1jVOtyeS5C6HGz5hPN5CMBZfHRgnxr/view
https://drive.google.com/file/d/0B56Bda8d4OEZc1VHWTV1MFBnckE/view?usp=sharing&resourcekey=0-HJm8WqDL3z7gMusTAhGFRw
https://drive.google.com/file/d/0B56Bda8d4OEZZ0hsU2V6Z3FhdlE/view?usp=sharing&resourcekey=0-h1oNDlmlo8Pp-xBmHT5s4g
https://www.youtube.com/watch?v=F36YrxYr9sU&feature=youtu.be
https://drive.google.com/file/d/1eg1jVOtyeS5C6HGz5hPN5CMBZfHRgnxr/view?usp=sharing
https://drive.google.com/file/d/1eg1jVOtyeS5C6HGz5hPN5CMBZfHRgnxr/view?usp=sharing
https://drive.google.com/file/d/1eg1jVOtyeS5C6HGz5hPN5CMBZfHRgnxr/view?usp=sharing
https://drive.google.com/file/d/1eg1jVOtyeS5C6HGz5hPN5CMBZfHRgnxr/view?usp=sharing
https://drive.google.com/file/d/0B56Bda8d4OEZc1VHWTV1MFBnckE/view?usp=sharing&resourcekey=0-HJm8WqDL3z7gMusTAhGFRw
https://drive.google.com/file/d/0B56Bda8d4OEZc1VHWTV1MFBnckE/view?usp=sharing&resourcekey=0-HJm8WqDL3z7gMusTAhGFRw
https://drive.google.com/file/d/0B56Bda8d4OEZc1VHWTV1MFBnckE/view?usp=sharing&resourcekey=0-HJm8WqDL3z7gMusTAhGFRw
https://youtu.be/F36YrxYr9sU
https://youtu.be/F36YrxYr9sU
https://drive.google.com/file/d/0B56Bda8d4OEZZ0hsU2V6Z3FhdlE/view?usp=sharing&resourcekey=0-h1oNDlmlo8Pp-xBmHT5s4g
https://drive.google.com/file/d/0B56Bda8d4OEZZ0hsU2V6Z3FhdlE/view?usp=sharing&resourcekey=0-h1oNDlmlo8Pp-xBmHT5s4g
https://drive.google.com/file/d/0B56Bda8d4OEZZ0hsU2V6Z3FhdlE/view?usp=sharing&resourcekey=0-h1oNDlmlo8Pp-xBmHT5s4g

8 Jazmindelacruz@gmail.com

www.jazmindelacruz.com
e +1 236-788-2504

*#8) Jazmin Kharmina dela Cruz
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